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Enter the lucky draw and 
stand a chance to win a 

copy of “The Consumer 
Protection Act Made Easy” 

- Compiled by Adv. NJ 
Melvile
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Compliance Officer, Finbond Group Limited

Amelia Costa, Associate, Deneys Reitz Inc. 
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Sonnenbergs

Lisa Swaine, Partner, Webber Wentzel 
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Adv Neville J. Melville, Ombudsman/Consultant & Training, On the 
Consumer Protection Act
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Critical analysis and valuable insight 
from:

Conference highlights 
and interactive sessions 
include:

Balancing responsibility of suppliers 
and the rights of consumers

The DTI’s perspective on the Consumer 
Protection Act

Discussing the impact the Act will 
have on both retail and wholesale 
businesses 

Acquainting yourself with the 
provisions of the law and make 
necessary adjustments to ensure 
compliance

Outlining the new policy objectives 
and principles embodied in the 
Consumer Protection Act

Analysing the changing role of the 
consumer

The Consumer Protection Act vs. other 
Acts: Comparisons and conflicts   

Unpacking the Consumer Protection 
Act: Consumer care, dispute resolution 
& reinforcement
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Media Partner:Strategic Partner: 

Receive a CD of CGF’s Consumer 
Protection Act report FREE when 

you book! This report has been peer 
reviewed by: Simone Monty 

(Director: Eversheds)LEG
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Exploring if the Consumer Protection Act, as passed, could 
lead to increases in pricing as traders take the necessary 
steps to manage liability issues 
Consumer rights and redress processes for damages 
suffered and return of defective or inferior products
Highlighting the need and demand for high quality products 
by consumers, and the ramifications on companies of poor 
quality products

	 Janusz Luterek, Attorney, Hahn & Hahn Inc.

11h00	 Examining how the Consumer Protection Act will 
impact on a company’s reputation 

Highlighting the steps that it must take in accordance with 
King III to comply with this Act
Goodwill and financial strength: How do you maintain 
these?
Explaining that as well as being the law, it makes good 
business sense to comply with the requirements in the 
Consumer Protection Act

	 Michael Judin, Senior Partner, Goldman Judin Attorneys

12h00	 Lunch 

13h00	 Discussing the impact which the Act will have on 
manufacturing, retail and wholesale businesses 

How businesses will have to change the way they 
communicate with their customers: The consumer’s right to 
disclosure and information
Understanding that consumers have a right to fair, just and 
reasonable terms and conditions
Product liability, service quality and the consumer’s right to 
fair value, good quality and safety

	 Lisa Swaine, Partner, Webber Wentzel

13h45	 Analysing the changing role of the consumer	
How has the consumer’s role changed in the last 20 years? 
Discussing the impact of changes on South African business 
What changes are anticipated for the future? 	

	 Ina Wilken, Vice Chairperson, National Consumer Forum 
& Chief Compliance Officer, Finbond Group Limited

14h00	 LUCKY DRAW
	 Enter the lucky draw and stand a chance to win a copy of 

“The Consumer Protection Act Made Easy” - compiled 
by Adv. NJ Melvile 

14h15	 Mid-afternoon refreshments 

14h30	 Acquainting yourself with the provisions of the 
law and make necessary adjustments to ensure 
compliance

Explaining in clear terms the meaning thereof and 
implications of the new law
Discussing the way businesses interact with customers 
Ways of customising and standardising your business 
practices to ensure compliance with the provisions of the 
law

	 Professor Angela Itzikowitz, Director, Edward Nathan 
Sonnenbergs

15h15	 Discussing the effects of the Consumer Protection Act 
on Competition Law

Discussing the role of Competition Law and Consumer Law 
Understanding the notion of “consumer welfare” 
Identifying the goals/objectives of competition policy and 
consumer protection policy 
Outlining the complements and tensions between 
competition policy and consumer policy 

	I ona Dhladhla, Director, Bowman Gilfillan

16h00	 Chairman’s closing remarks 

16h15	 Close of Day 1

Day 2:	 25 August, 2010

08h00	R egistration and early-morning refreshments 

08h50	 Chairman’s opening remarks 
	 Alison Lee, CEO, Corporate Lawyers Association 

(CLASA)
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Dear Executive,

	 Back by popular demand, IIR’s Consumer Protection Act (CPA) 
conference will give you the opportunity to hear first hand the latest 
developments of the Act. Our panel of legal experts will explain 
to you exactly how this Act and its recent regulatory changes 
will affect the way you do business. Key specialists will provide 
industry perspectives on how the amendments in the Act will 
affect activities in specific industries and functions and 
the best strategies to use. Never before has there been such a 
comprehensive mix of speakers lined up to share their thoughts on 
this Act.

	 South African consumers are amongst the world’s most protected 
buyers. Service or product delivering businesses, amongst others, will 
in all likelihood require specialist advice to ensure that they are 
complying with the provisions of the CPA. Lack of knowledge 
of the full application of the Act could cost your business 
dearly. Courts are given wide powers to grant orders dealing with 
any contravention of the Act and your business is convicted for its 
contravention, you may face hefty fines or even imprisonment. 

	 This pioneering event will address concerns that business people 
share throughout South Africa. It will deal with each area of the 
Act and provide business focused advice on how to prepare for 
the effects of this new legislation and leverage it towards 
commercial advantage.

	 Attending this expertise-sharing platform will provide you with 
the vital knowledge that will give your company a competitive 
advantage in the dealing with clients. You cannot afford to miss 
the presentations from our expert panel of speakers! I look forward to 
meeting you in August 2010 at the conference.

Kind Regards,
      

Guy Pullen
Project Manager: Conferences 
Institute for International Research 

P.S. Don’t miss out on the 1 day workshop on the update of the new Companies Act!

Day 1:	 24 August, 2010

07h30	R egistration and early morning refreshments 

08h00	 Chairman’s opening remarks 
	 Alison Lee, CEO, Corporate Lawyers Association 

(CLASA)

08h15	 Unpacking the Consumer Protection Act: Consumer 
care, dispute resolution and reinforcement

Position prior to Consumer Protection Act
Discussing the new imperatives

Penalties
Complaint options
Enforcement

Dealing with complaints
Ensuring you are prepared

	 Adv Neville J. Melville, Ombudsman/Consultant and 
Training, On the Consumer Protection Act

09h00	 A general overview of the Consumer Protection Act 
(CPA) 

Discussing how it impacts on services delivered
Analysing the impacts on goods being delivered, especially 
strict liability and product recall provisions
To what extent contracts are to be brought in line with the 
CPA? 
Marketing provisions and cooling off periods
Fines and penalties imposed as a result of the CPA’s 
contravention

	 Amelia Costa, Associate, Deneys Reitz Inc. 

09h45	 Mid-morning refreshments

10h15	 Analysing the rights of consumers and the balance of 
responsibility from suppliers

Discussing the need for companies to provide safe and 
high quality products at a reasonable cost and the implied 
warranty requirements of the Act
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09h00	 Outlining the new policy objectives and principles 
embodied in the Consumer Protection Act

Examining how everyday business practices are to be 
regulated
Enforcement of the Act
Discussing the remedies available to aggrieved consumers

	 Anelia Schutte, Director, iThemba Legal and 
Compliance (Pty) Ltd

09h45	 The Consumer’s right to choose
Considering the impact of these provisions both for 
consumers and suppliers
Particular focus on the right to select suppliers
Discussing the effect on fixed term agreements and the 
consumer’s right to return goods

	R osalind Lake, Associate: Competition Law Team, Deneys 
Reitz

10h30	 Mid-morning refreshments 

11h00	 Understanding legal language: Plain and simple
Understanding how the plain language movement impacts 
your organisation and its business
Find out why it is a hot topic in so many organisations
Be aware of plain language in a legal context
Get your questions answered
Break down barriers you have towards plain language
Get bitten by the plain language bug
Why are so many documents horrible?
The law (including the Consumer Protection Act) requires 
certain documents to be in plain language
What is plain language?
The definition of plain language in law
Find out the benefits of plain language
Legal documents and plain language
How to actually do it - practically

	 John Giles, Partner, Michalsons Attorneys 

11h45	 Making markets work better for consumers: The 
DTI’s perspective on the Consumer Protection Act

Ensuring consumers are able to make well informed buying 
decisions
Discussing how consumers are able to access a wide 
range of products and services based on honest and fair 
marketing and selling practices
Allowing access to efficient and effective redress 
Educating consumers about their rights and responsibilities
Institutional arrangements in relation to the Consumer 
Protection Act
The critical role of civil society in promoting a consumer 
voice
Inter-governmental relations and product safety
Immediate practical implications for business compliance

	 Andisa Potwana, Director: Consumer and Competition Law 
and Policy Consumer and Corporate Regulatory Division, 
The Department of Trade and Industry (DTI)

12h30	 Lunch

13h30	 The Consumer Protection Act vs. other Acts: 
Comparisons and conflicts    

Analysing overlap with other influential legislation     
General Laws under discussion 
Specific Laws under discussion
Determining how to identify when to apply a particular Act 
to a specific situation
Comparison of rights within the Consumer Protection Act 
and the National Credit Act 
Comparison of rights within the Consumer Protection Act 
and the Electronic Communications and Transactions Act             
Comparison of rights within the Consumer Protection Act 
and the Protection of Personal Information Bill      
Areas under focus:

Confidential information
Electronic transactions
Unsolicited and unwanted email and spam
Privacy and use of personal data
Direct marketing
Credit transactions
Product labelling

Conflicting provisions: What takes precedence? 
	 Alison Lee, CEO, Corporate Lawyers Association 

(CLASA)
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14h15	 Discussing the effects of the Act on the franchise 
industry in South Africa: An opportunity for 
franchisors

Discussing the general franchise provisions of the Act
Analysing the industry and activity specific requirements to 
be set out in the regulations
Ensuring that the disclosure document is accurate, 
sufficiently comprehensive, reasonable and fair

 	 Eugene Honey, Director, Bowman Gilfillan 

15h00	 LUCKY DRAW
	 Enter the lucky draw and stand a chance to win a copy of 

“The Consumer Protection Act Made Easy” - compiled 
by Adv. NJ Melvile 

15h15	 Mid-afternoon refreshments 

15h30	 Legal requirements in respect of business 
transactions

Analysing documents and agreements prescribed under the 
Consumer Protection Act
Understanding the workings and practical application of 
the Consumer Protection Act and the new regulations with 
regards to the banking industry and to your business
Bringing your business operations in line with the 
provisions of the Consumer Protection Act

	E lsabe Heystek, General Manager: Retail Banking Legal, 
ABSA

16h15	 Chairman’s closing remarks 

16h30	 Close of Day 2

Day 3:	 26 August, 2010

Full day workshop:
Facilitated by:

Madelein Burger-van der Walt, Partner, Webber Wentzel

Update on the new Companies Act, 2008: How it differs from 
the present Act and the transition from the old to the new

Discussing transitional provisions
The formation of companies 
Analysing the types of companies 
The position of close corporations
Alterable and unalterable provisions
Memorandum of incorporation and rules
Shareholders’ agreements 
Legal status and constructive notice
Validity of company actions and the Turquand rule 
Pre-incorporation agreements 
The abolishment of the concept of par value 
Authorisation of shares, classes of shares; preferences, rights and 
limitations 
The issue and subscription for shares, pre-emptive rights 
Financial assistance 
Distributions to shareholders 
Repurchase of shares 
Fundamental transactions: 

Disposals of the greater or major part of assets or the 
undertaking of the company 
Mergers and amalgamations 
Schemes of arrangement

Shareholders’ appraisal rights 
Takeover provisions 
Directors and governance 
Business rescue

Workshop times:

07h30	R egistration and early morning refreshments 

07h45	 Facilitator’s opening remarks

08h00	 Workshop commences

09h30	 Mid-morning refreshments

10h00	 Workshop continues

12h00	 Lunch

13h00	 Workshop continues

14h30	 Mid-afternoon refreshments

14h45	 Workshop continues

16h30	 Facilitator’s closing remarks

17h00	 Close of Day 3 & End of Conference
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from:

Conference highlights 
and interactive sessions 
include:

Balancing responsibility of suppliers 
and the rights of consumers

The DTI’s perspective on the Consumer 
Protection Act

Discussing the impact the Act will 
have on both retail and wholesale 
businesses

Acquainting yourself with the 
provisions of the law and make 
necessary adjustments to ensure 
compliance

Outlining the new policy objectives 
and principles embodied in the 
Consumer Protection Act

Analysing the changing role of the 
consumer
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5 Easy ways to register
Call the Institute for International Research 
booking hotline on +27 11 771 7000
Fax the completed priority booking form to 
+27 11 880 6789
Postal: P O Box 2353 Parklands 2121
E-mail: registrations@iir.co.za
Website: www.iir-conferences.co.za/
consumerprotectionact

Company:	 VAT Registration No.:

Switchboard No.: 	 Fax:

Postal Address:	 Postal Code:

No. of employees on your site:	 0-49	 50-249	 250-499	 500-999	 1000+	 Nature of your company’s business:

Approving Manager’s Name:	 Job Title:

Contact Name in case of queries:	 Job Title:

Direct Tel No.: 	 Fax:

E-mail:	 Cell:

DELEGATE DETAILS:

1: Title:	 First Name: 	 	 	 Surname:

Job Title:	 	 	 	 E-mail:

Direct Tel No:	 	 Cell:	 	 	 Fax:

*Would you like to receive e-mails on upcoming IIR Events?	     Y	 N     Please select the days you will be attending:	 24 Aug 10	   25 Aug 10	     26 Aug 10

2: Title:	 First Name: 	 	 	 Surname:

Job Title:	 	 	 	 E-mail:

Direct Tel No:	 	 Cell:	 	 	 Fax:

*Would you like to receive e-mails on upcoming IIR Events?	     Y	 N     Please select the days you will be attending:	 24 Aug 10	   25 Aug 10	     26 Aug 10

3: Title:	 First Name: 	 	 	 Surname:

Job Title:	 	 	 	 E-mail:

Direct Tel No:	 	 Cell:	 	 	 Fax:

*Would you like to receive e-mails on upcoming IIR Events?	      Y	 N     Please select the days you will be attending:	 24 Aug 10	   25 Aug 10	     26 Aug 10

ALTERNATIVE DELEGATE: Someone else that would be interested in attending the event / substitute delegate in the event of the original delegate wanting to cancel

Title:	 First Name: 	 	 	 Surname:

Job Title:	 	 	 	 E-mail:

Direct Tel No:	 	 Cell:	 	 	 Fax:

*Would you like to receive e-mails on upcoming IIR Events?	     Y	 N     

*IIR values your privacy and will ensure that your e-mail address remains private and confidential. 

NB: I hereby acknowledge that I have read and understand all the terms and conditions of my registration

Signature:	 	 	 	 	 	 Name:

PLEASE NOTE THAT ALL METHODS OF 
REGISTRATION ARE SUBJECT TO OUR 
STANDARD TERMS AND CONDITIONS:
Cancellations: If you cancel within 10 weeks of this event running a 50% 
cancellation fee will be charged. If you cancel within 2 weeks of this event 
running a 100% cancellation fee will be charged. Please notify the office 
in writing.
Substitutions: Registered delegates may be substituted at any time prior to 
the conference without incurring an additional fee. Please notify the office 
in writing of the change.  
Payments: Payment must be made prior to the event running.
Confirmation: All registrations will be deemed confirmed and subject to 
these Terms and Conditions. 
Our VAT registration number is 4030185187
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2 Easy ways to pay	 	 (Please fax through deposit slip for attention Customer Services)

1.	 By Bank Transfer: Bank Transfer should be made 
to: Account Name: IIR SA BV 

	 Bank: First National Bank
	 Account No.: 5037 0067 157 
	 Branch: Rosebank 253305

2.	 By Credit Card: Please debit my credit card for
	 R...............................................................................
	 Amex	 Diners Club 	 Visa	 Mastercard
	 Card No.: ..................................................................
	 Expiry date:...............................................................

	 ID Number:...............................................................

	 Signature:..................................................................

©Copyright I.I.R.HOLDINGS B.V. 2010 • IIR SOUTH AFRICA BV • Incorporated in The Netherlands • Company Registration Number 1999/017756/10

Are we mailing you correctly? To update or delete your contact details on our database please e-mail conferences@iir.co.za

UNABLE TO ATTEND?
Nothing compares to being there - but you need not miss out. Simply tick 
the box, send the form along with payment. Your CD Rom will be sent to 
you within 4 weeks of the event being held.
       CD Rom @ R1 700.00 (+14% VAT ) = R1 938.00

QUALITY GUARANTEE: 
The Institute for International Research aims to provide you, 
the Business Executive, with conferences of the highest 
possible quality. If for any reason you feel this event does 
not meet your expectations, please do not hesitate to contact 
us whereupon we will be happy to issue you with a letter of 
credit to go towards one of our future events, held within 12 
months from the date of issue.

Consumer 
Protection Act 

Conference
24, 25 & 26 August 2010 
 Wanderers Club, Illovo, 

Johannesburg

Payment must be made before the conference date. Please ensure that 
proof of payment is faxed through timeously. If payment cannot be 
confirmed on registration at the start of the event, staff will request a 
credit card guarantee before access is permitted.

FEES INCLUDE: The fee for attending this event includes LUNCH 
and REFRESHMENTS. Flights, accommodation and airport transfers 
are not included.

For additional requirements contact +27 11 771 7000  

P3178CGF

Group Discounts:
Book 4 and the 5th and subsequent attends at a 25% discount.

www.iir-conferences.co.za/consumerprotectionact 

Register before
11 June 2010

Register between 
12 June 2010 and 23 July 2010

Register after 
23 July 2010

	S ave R1000	S ave R500
	 R8 999.00	 R9 499.00 	 R9 999.00
	 (+ 14% VAT)	 (+ 14% VAT)	 (+ 14% VAT)

	 R7 999.00	 R8 499.00	 R8 999.00
	 (+ 14% VAT)	 (+ 14% VAT)	 (+ 14% VAT)

3 3 3

Full Conference (3 days)

2 Conference days only

CGF Members:            I am a member and qualify for a 15% discount


